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Figure 11.1: Paolo Cirio, Daily Paywall (2014). Newsprint and plastic news-
rack, dimensions variable. Image courtesy of the artist.

video prior to purchase and in lower resolution. Watermarks do not appear on
purchased artworks, which are available in high-resolution formats.

Artists have responded critically to these online enclosures, which are
contradictory to the liberatory promise of the Internet in which information
can be so readily available and distributed. An example would be paywalls for
news websites like the Financial Times and The Economist which limit access
without payment of a subscription fee. Artist Paolo Cirio created a project called
Daily Paywall (2014) in which he hacked the paywalls of these news sites and
made the articles available for free as a means to circumvent the enclosures on
knowledge in today’s digital economy. Readers could earn $1 for responding to
quizzes on the featured articles as a reversal of economies. In a discussion on
the digital commons with urban theorist Tim Waterman, he states: ‘the com-
mons will never be fully enclosed, because capitalism is dependent upon the
commons to create value that it then marketises and financialises. (Catlow and
Waterman 2015). Waterman sees possibilities for resistance as the commons is
lived and enacted. He says, ‘It’s not at all a contradiction to say that what is common
is simultaneously enclosed, exploited, and liberatory. It’s a matter of tipping the
balance so that the creation of the commons outpaces its negation. (Ibid)
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